l
NASHIK

SHOPPING MALLS
AWARDS 2017.

21st August, 2017 | The Gateway Hotel - Ambad, Nashik

NASHIK SHOPPING MALLS AWARDS 2017 will
recognize Leaders who have contributed value &
made a change. Such Leaders who are impactful
& believe that there is a MAD approach to their
work (Making A Difference). The approach is
driven by passion & commitment towards Social
Change.

ORGANIZATIONAL AWARD CATEGORIES :

= Shopping Center of the Year Metros Year « Best Social Innovative Program-Shopping
(East) .« Most Admired Marketing i Center(Marketing)

« Shopping Center of the Year Metros . Campaign of the Year : = Best Architecture & Interior Design-
(North) . = Best Innovative Shopping - Shopping Center

« Shopping Center of the Year Metros :  Centre - =« Best Property Management Company of
(West) ' » Best Thematic Decoration- |  the Year

« Shopping Center of the Year Metros . Shopping Centre .« Most Admired Shopping Centre of the Year
(South) : Retail Merchant of the Year . - Marketing and Consumer Promotions

- Shopping Center of the Year Non Metro | . Best Sustainable Designof i * Most Admired Shopping Centre of the
(East) : the Year . year- Retailers' Choice

« Shopping Center of the Year Non Metro | . Best Retail & Leisure - » Most Admired Shopping Centre of the year
(Morth) . Development - - Socially Responsible

« Shopping Center of the Year Non Metro « Best Utility Services Egmpany = Maost Admired Shopping Centre Launch of
(West) . of the Year(Lifts, Escalators, : the Year

« Shopping Center of the Year Non Metro | Security Sensor) : » Most Admired Shopping Centre
(South) '+ Best Security Services . Management Co. of the Year

» Most Admired Shopping Centre ofthe | Company of the ‘rear:SEt:unty

i Car Park)

INDIVIDUAL AWARD CATEGORIES :

= Best General Manager - = BestCEQ - Shopping Centerofthe Year = = Qutstanding Achievement Award
Shopping Center ofthe Year -

Best Managing Director- - = Regional Award{orExcellence = Most Admired Shopping Centre Professional
. E of the Year
Shopping Center of the Year = Retail Rising Star of the Year ;
- = The Shopping Mall Potential Star of the
Year

CRITERIA:

ORGANIZATIONAL CATEGORY: Each entry should be accompanied by write-up of not more than 2700 words excluding attachment;
Profile of the company & Brochure; Media write-ups & Interviews as annexure.

INDIVIDUAL CATEGORY: Each entry should be accompanied by personal profile of nominated person; Achievements; Awards &
Accolades received; Media coverage; Articles published; Photographs & any other relevant details.

(The Jury will evaluate each entry & will decide on winners. The decision of the Jury is final & binding)

CO-ORDINATION OFFICE:

402, 4th Floor, Savoy Chambers, Near Juhu Garden, Santacruz
(W), Mumbai - 54. Endorsed By

Tel » +91-22-2660 3124
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E-mail : secretariat@cmoasia.org / aalok.pandit@cmoasia.org ysial s ARKETING
Website : www.cmoasia.org
The Entry Fee is Non-Refundable. Entries once sent cannof be withdrawn under any circumstances. jg%’;

The Organizers reserve a right to alter or change the program design without assigning any reason whaltsoever. A P A0 Y AT DK PRECHTION




